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1
INTEGRITY

This is about being fair and honest in all of your professional 
dealings. For example, an accountant should never be 

associated with any report, returns or other information where 
they know it contains any false or misleading statements, or 

omits or obscures any required information. If they find out they 
have unwittingly been involved in the above, they must take 

steps to disassociate themselves from it.

They should not take on any work if a circumstance or 
relationship could unduly influence their professional judgment 

with regards to that activity, such as undertaking work for a close 
friend or an immediate family member.
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OBJECTIVITY

THE FIVE FUNDAMENTAL  
PRINCIPLES, AND  
HOW THEY APPLY

As set by the International Ethics and 
Standards Board of Accountants 

(IESBA), the five fundamental principles 
of accounting are as follows...

1. Cut along the 

dashed lines for 

each card

2. Then fold 
each in half 
to create the 
flash cards
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4
CONFIDENTIALITY

Accountants must be alert to any possibilities of inadvertent 
disclosure, such as working in open office environments or 

working in a confined environment with a business associate or 
family member. They certainly should not use that information 

to benefit themselves or any third party. The only instances 
in which accountants should disclose information is when 

there is a legal or professional duty to do so. This principle of 
confidentiality does not cease when the relationship with your 

client or employer ends.

3
PROFESSIONAL COMPETENCE  

AND DUE CARE

Accountants must maintain their skills and knowledge 
throughout the course of their careers. This includes keeping 

up to date with the latest laws, regulations and standards. It also 
includes an understanding of business changes, both company-

specific and more general. Accountants must keep abreast of 
changing business needs and how best to serve those needs 

within the confines of standards and regulations.

Accountants must avoid any conduct that might discredit the 
profession. If a “reasonable and informed” third party could 

conclude that the activity “adversely affects the good reputation 
of the profession”, then it’s best not to do it. This is a broad 

remit that requires accountants to think about activities they are 
involved in and how it might look to others. For example false 

claims made in marketing.
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PROFESSIONAL BEHAVIOUR


